
S p e e d  S h o p  W h i te  Pa p e r

For research and development purposes.

Managed By



Contents

02 Report Segment

Introduction

01

Technology

04

Team

10

Business Model

07

Market Analysis

02

P2E Game Mechanics

05

Roadmap

08

Project Description

03

Tokenomics

06

Media

09

Legal & Compliance

11

Conclusion

12



Section I: Introduction

03 Report Segment

Background
The powerhouse fueling the Speedshop Garage in Birmingham United Kingdom, a groundbreaking 
platform that effortlessly combines the enduring charm of classic cars with advanced blockchain 
technology. Designed to empower car lovers and gamers, the SPEED Token facilitates a diverse 
range of transactions and activities within our expansive ecosystem, which includes top-tier car 
repair services, an automotive-themed coffee shop, and an engaging Play-to-Earn (P2E) gaming 
platform.

The platform has grown signi�cantly, garnering a dedicated user base of car enthusiasts and 
investors who appreciate both the tangible and intangible bene�ts of classic car ownership without 
the need for substantial capital outlays or dealing with logistical challenges. As we continue to 
evolve, our mission remains to enhance our offerings and deepen user engagement.

Problem Statement
While Speedshop has achieved considerable success, there remains untapped potential in 
enhancing user engagement through digital interaction and expanding the range of services. The 
classic and sports car market is witnessing a shift towards more integrated experiences that 
combine physical ownership with digital innovations. However, our current offerings are 
predominantly transactional, with limited opportunities for continuous user interaction and 
engagement outside the initial investment phase.

Moreover, the broader market dynamics are changing. The rise of digital platforms and games that 
incorporate real-world assets suggests a growing consumer interest in more interactive and 
engaging experiences. These trends present an opportunity for Speedshop to innovate beyond 
traditional boundaries and offer a more holistic and engaging user experience.

Solution Overview
In response to these market developments and user demand, Speedshop is set to undergo a 
signi�cant expansion. This initiative will introduce a dual-component strategy focusing on enhancing 
physical infrastructure and creating a digital engagement platform:

The expansion is designed to solidify Speedshop's position as a leader in the automotive space by 
by enhancing it with modern technology, production and community-focused initiatives. This 
strategic evolution will cater to the next generation of car enthusiasts and blockchain users, setting a 
new standard for what an integrated automotive platform can achieve.

Physical Services Expansion: The introduction of a state-of-the-art car repair service and a 
themed coffee shop aims to create a community hub for automotive enthusiasts. These facilities 
will not only provide essential services but also act as gathering places where users can enjoy 
tangible experiences and foster a sense of community.

•

Digital Innovation through P2E Gaming: The launch of a Play-to-Earn gaming platform represents 
a bold step into the digital realm. This platform will allow users to engage with their passion for 
classic cars in a virtual format, customising, racing, and collecting digital versions of the cars they 
love. The game will be integrated with the real-world value of Speedshop tokens, enabling players 
to earn and spend within both the physical and digital aspects of our ecosystem.

•

Professional Media Production and Marketing Content: Speedshop recognises the power of 
media in shaping public perception and driving user engagement. Our media strategy 
encompasses a broad range of content creation and distribution channels to communicate our 
unique value proposition, educate our audience on blockchain and classic cars, and build a vibrant 
community of enthusiasts and gamers.

•
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Industry Trends
The intersection of technology and traditional industries like automotive is transforming how 
consumers interact with and perceive value in physical assets. Several key trends are currently 
shaping the automotive and technology markets:

Target Audience
The expansion of SPEED is designed to cater to a diverse and evolving audience, which includes:

 

Competitive Advantage
SPEED strategic initiatives position it uniquely in the market by leveraging several competitive 
advantages:

 

Growth of Digital Assets: There has been a surge in the popularity of digital assets, facilitated by 
blockchain technology. This trend extends beyond cryptocurrencies to include digital 
representations of real-world assets, offering new investment and engagement opportunities.

•

Integration of IoT and Blockchain in Automotive: The integration of the Internet of Things (IoT) 
with blockchain technology is enhancing vehicle connectivity and security, paving the way for 
innovations such as smart contracts for car rentals and sales, and improved logistics.

•

Rise of Play-to-Earn Models: The gaming industry has seen a shift towards models that allow 
players to earn value through gameplay. This model is particularly appealing in the blockchain 
space, where assets acquired in games can have real-world value.

•

Increased Demand for Interactive Consumer Experiences: Consumers are increasingly seeking 
interactive, engaging experiences that blend the physical with the digital. In the automotive sector, 
this is re�ected in the rising popularity of virtual showrooms, online customisation tools, and 
interactive user communities.

•

Car Enthusiasts: Individuals who have a passion for classic cars and are interested in both the 
ownership and the heritage of these vehicles.

•

Digital Gamers and Tech Enthusiasts: A younger, tech-savvy demographic that values digital 
experiences and may be drawn to the digital collectibility and gaming aspects of classic cars.

•

Blockchain Investors: Those interested in innovative uses of blockchain technology, especially 
investments that tie digital assets to real-world value.

•

General Consumers: Casual consumers who might be attracted to the lifestyle aspect of the PAIE 
brand, such as enjoying a themed coffee shop or attending community events.

•

Unique Combination of Services: By integrating physical car services with a digital gaming 
platform, SPEED offers a comprehensive ecosystem that caters to both traditional car enthusiasts 
and modern digital users.

•

First-Mover Advantage in P2E Automotive Gaming: Entering the automotive Play-to-Earn space 
provides SPEED with a �rst-mover advantage in a niche but growing market.

•

Strong Brand Partnerships: Collaborations with established car brands not only enhance the 
authenticity of the digital experiences we offer but also extend our reach within the automotive 
industry.

•

Community-Focused Approach: By fostering a community around both physical and digital 
platforms, SPEED enhances customer loyalty and engagement, setting itself apart from 
competitors who may only offer transactional relationships.

•
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Physical Services Expansion
Car Repair Services

The introduction of a state-of-the-art car repair service will cater to both classic and modern car

owners, providing everything from routine maintenance to full restorations. This facility will be

equipped with the latest technology and staffed by certified mechanics who specialise in classic

automobiles, ensuring that every car is treated with the care and expertise it deserves.

Themed Coffee Shop
Adjacent to the repair shop, the coffee shop will serve as a community hub for car enthusiasts to

gather, share stories, and enjoy themed events. It will offer high-quality beverages and food, with

decor that celebrates automotive culture. This space will not only enhance the customer

experience but also attract a broader audience, including local community members and tourists.

Digital Innovation through P2E Gaming

Game Design
The P2E platform will allow users to collect, customise, and race digital models of classic cars.

The game will feature realistic graphics and physics engines to ensure an engaging and

immersive experience. Players will be able to use Speedshop tokens to purchase in-game items,

such as car parts and customisation options, enhancing their gameplay and providing a tangible

link to the blockchain.

Earning Mechanics
Players can earn tokens through various in-game activities, such as winning races, completing

challenges, or participating in community events. These tokens can then be used within the entire

SPEED ecosystem, promoting a fluid exchange between the digital and physical services.

Brand Partnerships
Collaborations with real car brands will allow us to feature authentic models and parts in our game,

enhancing the realism and appeal. These partnerships will also provide promotional opportunities,

leveraging the brands’ existing customer bases to attract users to both the game and Speedshop

physical services.

Integration with Blockchain Technology

Token Utilisation
Tokens will serve as the currency within the Speedshop ecosystem, facilitating transactions across

both physical and digital platforms. This integration ensures a seamless experience for users, who

can earn tokens in the game and spend them on real-world services, or vice versa.

Smart Contracts
The use of smart contracts will automate many of the transactions within the ecosystem, such as

payment processing, token rewards, and even voting on community decisions. This will increase

transparency and efficiency, reducing the potential for errors and enhancing user trust.

Data Security and Privacy
Leveraging blockchain technology ensures that all user data and transactions are secure. 

The immutable nature of blockchain provides an added layer of security against fraud and

unauthorised access, which is particularly important when dealing with valuable assets like classic

cars.
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Blockchain Integration
Platform Architecture

Speedshop utilises Ethereum as the primary blockchain platform due to its widespread adoption

and robust support for smart contracts. To address concerns related to scalability and transaction

costs, Speedshop integrates with Base, a Layer 2 solution that enables faster transactions and

reduced fees, ensuring a fluid experience for users engaging in frequent and small transactions,

such as in-game purchases or token transfers.

Smart Contract Deployment

Smart contracts are crucial for automating several processes within the Speedshop ecosystem,

including token transactions, custodianship of digital assets, and execution of governance

protocols. These contracts are audited by third-party security firms to ensure they are free from

vulnerabilities and function as intended, thereby maintaining trust and integrity within the platform.

Data Security and Privacy

Blockchain’s decentralised nature inherently enhances data security and user privacy. By utilising

decentralised storage solutions and encryption protocols, Speedshop ensures that sensitive user

data, such as transaction history and personal information, is protected against unauthorised

access and breaches.

Gaming Technology
Game Development Engine

The P2E gaming platform is developed using Unreal Engine, known for its cutting-edge graphics

and real-time processing capabilities. This choice allows for the creation of a visually appealing

and highly interactive gaming environment that can realistically simulate car racing dynamics and

customisation features.

User Interface and Experience
A key focus for the gaming platform is the user interface (UI) and user experience (UX) design,

which aims to be intuitive and accessible to both seasoned gamers and newcomers. The interface

design incorporates feedback from the community to ensure it meets the needs and preferences

of a diverse user base, enhancing overall engagement.

Interoperability and APIs
To facilitate interoperability between the digital gaming platform and the physical services

Speedshop offers, APIs are used to connect different systems and ensure seamless data flow.

This allows for features like redeeming tokens earned in the game for services at the car repair

shop or purchases in the coffee shop.

Integration with IoT for Automotive Services

IoT in Car Repairs
Internet of Things (IoT) technology is employed in the car repair shop to enhance service

efficiency and accuracy. IoT-enabled devices can diagnose vehicle issues more precisely and

track the maintenance history of each vehicle, providing personalised service recommendations

and improving overall customer satisfaction.

Connectivity and Monitoring
IoT devices also play a crucial role in monitoring the conditions of vehicles stored or serviced at

Speedshop facilities. This includes real-time tracking of vehicle status, which can be accessed by

customers through the Speedshop app, giving them peace of mind and a direct connection to the

services being provided.
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Overview
The Speedshop P2E gaming platform is a cornerstone of our digital strategy, designed to merge

the excitement of gaming with the passion for classic cars. This innovative platform allows users

to engage in virtual car collection, customisation, and racing, transforming their enthusiasm into

potential earnings within the Speedshop ecosystem.

Game Mechanics

Earning Mechanics

Integration with Blockchain Technology

Community and Social Features

Future Developments

Collecting: Players can acquire a variety of classic cars as digital assets, each represented by

a unique token that signifies ownership.

•

Customisation: Extensive customisation options allow players to modify their cars’ appearance

and performance characteristics, tailoring them to specific races or personal aesthetic

preferences.

•

Racing: Compete in various racing events that cater to different skill levels and car

specifications. Races are not only a test of skill but also strategic thinking, as players must

choose appropriate upgrades and tactics to outperform competitors.

•

Token Rewards: Players earn Speedshop tokens by winning races, completing challenges,

and achieving milestones within the game. These tokens can be used within the entire PAIE

ecosystem or traded on external platforms.

•

Staking: Players can stake their tokens in a communal pool to earn a percentage of the game’s

transaction fees, which are distributed among stakeholders based on the amount and duration

of the stake.

•

Asset Trading: Digital cars can be traded on an in-game marketplace, providing another

avenue for players to profit from their gaming efforts and strategic investments.

•

Asset Tokenisation: Each car in the game is tokenised using blockchain technology, ensuring

transparent ownership and the authenticity of each asset.

•

Smart Contracts: Automate in-game transactions and enforce the rules of races and trading,

ensuring fairness and transparency.

•

Decentralised Finance (DeFi) Features: Incorporate DeFi elements to allow players to lend

their assets or participate in pooled investment strategies within the game.

•

Leaderboards and Tournaments: Regularly updated leaderboards and periodic tournaments

foster a competitive environment and community engagement.

•

Social Clubs: Players can form or join clubs where they can share strategies, pool resources,

and participate in exclusive events.

•

Live Events and Streams: Organise live-streamed events and interactive sessions with

developers, adding an additional layer of engagement and opportunities for community building.

•

Augmented Reality (AR) Integration: Explore the potential integration of AR technology to

offer a more immersive experience, allowing players to visualise their cars in real-world

environments and race them in real world environments.

•

Cross-Platform Expansion: Plans to expand the game to mobile platforms to increase

accessibility and user engagement, reaching a broader audience.

•

Racing Mechanism: Racing the in-game cars in AR and digitally with a staking and reward

system is something we are discussing internally but not yet acting upon. Legal needs to be

acknowledged first for this one.

•
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Total Supply and Distribution
Total Supply
The total supply of Speedshop tokens is capped at 100 million. This �nite supply ensures scarcity 
and potential value retention as the demand for tokens increases within and outside the 
ecosystem.

Distribution Strategy

Token Utility
Functionalities

Earning Mechanics
Platform Engagement

Value Appreciation Strategies
Demand-Driven Initiatives

Economic Stability

Public Sale: 40 million tokens (40% of total supply) are allocated to the public sale to raise 
capital for further development and operational expansion.

•

Team and Advisors: 20 million tokens (20%), subject to a two-year vesting schedule to align 
long-term interests and sustain development efforts.

•

Partnerships and Branding: 15 million tokens (15%) reserved for securing strategic partnerships 
and co-branding opportunities, enhancing the platform's visibility and utility.

•

Community and User Incentives: 10 million tokens (10%) set aside for community engagement, 
airdrops, and rewards to foster platform loyalty and active participation.

•

Reserve Fund: 15 million tokens (15%) held in reserve to address future needs and unforeseen 
challenges, providing �exibility and security for token value stabilisation.

•

Payments: Tokens can be used across Speedshop services, including car repairs, coffee shop 
purchases, and in-game transactions, streamlining �nancial interactions within the ecosystem.

•

Rewards and Incentives: Active community members and players can earn tokens through 
participation in events, competitions, and completing speci�c tasks or challenges within the P2E 
game.

•

Governance: Token holders gain voting rights on signi�cant decisions affecting the platform's 
development and operations, fostering a democratic and user-driven ecosystem.

•

Gameplay: Players earn tokens by achieving milestones, winning races, or completing quests 
within the P2E platform.

•

Service Loyalty: Customers at the car repair shop and coffee shop earn tokens through loyalty 
programs, encouraging repeat business and deeper engagement with Speedshop services.

•

Token Burning: A portion of the tokens received from transaction fees and in-game purchases 
will be periodically burned, reducing the overall supply and potentially increasing the value of the 
remaining tokens.

•

Utility Expansion: Continuous development of new uses for tokens, both within and potentially 
beyond the current ecosystem, to drive demand and enhance token utility.

•

Market Adaptations: Responsive strategies to manage token supply based on market conditions 
and platform growth, ensuring economic stability and reducing volatility.

•

Strategic Partnerships: Collaborations with other businesses and platforms can extend token 
usability beyond the Speedshop ecosystem, broadening the user base and increasing token 
circulation.

•
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Revenue Streams

Direct Service Sales

Digital Platform Transactions

Token Economy

Membership and Subscriptions

Cost Structure
Operational Expenses

Marketing and Sales

Research and Development

Financial Projections

Growth Forecast
Detailed projections of revenue streams over the next �ve years, highlighting expected growth from 
direct sales, digital transactions, and token economy expansion. Assumptions about market 
conditions, user acquisition rates, and spending patterns will be detailed to provide a clear �nancial 
roadmap.
Break-Even Analysis
An analysis of when Speedshop expects to reach pro�tability based on current cost structures and 
projected revenues. This will include sensitivity analyses to understand the impact of different 
market scenarios on pro�tability.
Return on Investment (ROI)
Estimations of returns for investors based on projected revenue growth and token value 
appreciation. This section will help potential investors understand the �nancial bene�ts of investing 
in Speedshop.

Car Repair Services: Revenue generated from offering a wide range of services from routine 
maintenance to complete restorations for classic and contemporary cars.

•

Coffee Shop Sales: Income from the themed coffee shop, which will serve premium coffees, light 
meals, and merchandise themed around automotive culture.

•

In-Game Purchases: Players can buy upgrades, customisations, or special items within the P2E 
game using Speedshop tokens, generating transaction fees and promoting token circulation.

•

Event Participation Fees: Revenue from entry fees for special gaming events or competitions, 
which might offer exclusive rewards or experiences.

•

Transaction Fees: A small fee on each transaction within the ecosystem, whether in-game or for 
physical services, contributing to ongoing revenue.

•

Token Sales: Initial sale and ongoing limited release of tokens to new users or through 
promotional events.

•

Premium Subscriptions: Offering enhanced features, exclusive content, and special discounts 
both in the digital and physical realms through a subscription model.

•

Loyalty Programs: Programs designed to encourage repeat engagement at the repair services 
and coffee shop, where members earn tokens or discounts.

•

Facility Maintenance and Sta�ng: Ongoing costs associated with maintaining the physical 
facilities (repair shop and coffee shop) and salaries for staff.

•

Game Development and Maintenance: Continuous investment in the game for new content 
creation, system updates, and user support to enhance player experience and retention.

•

Brand Promotion: Costs associated with marketing campaigns, promotional events, and 
partnership development to increase brand visibility and attract new users.

•

Community Engagement: Investment in community-building activities, including online forums, 
social media interactions, and live events, to foster a loyal user base.

•

Technology Upgrades: Continuous improvement of the blockchain infrastructure and gaming 
software to keep up with technological advancements and user expectations.

•

New Service Development: Research into expanding service offerings or developing new features 
for the game or physical locations.

•
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Development Phases
Phase 1: Infrastructure Setup and Token Launch

Phase 2: Full Operational Rollout

Phase 3: Scaling and Enhancement
2027: Enhancement of the gaming platform based on user feedback, including new features, 
car models, and customisation options. Development of mobile app versions for enhanced 
accessibility.
2028: Expansion of the physical premises, potentially adding more locations for the coffee 
shop and car repair services in other major cities.
2029: Introduction of advanced IoT integrations in car repair services for enhanced 
diagnostic and tracking capabilities.

Key Milestones

Strategic Goals

Establishment of the car repair shop and initial setup of the coffee shop. This includes 
acquiring the necessary equipment, hiring staff, and preparing the locations for operation.

•

Launch of the public token sale, aimed at raising capital to fund the subsequent phases of 
development.

•

 Beta testing of the P2E gaming platform with community feedback rounds to re�ne user 
experience and game mechanics.

•

O�cial opening of the car repair shop and coffee shop to the public. Start of marketing 
campaigns to promote these new services.

•

Public launch of the P2E gaming platform, integrated with the token economy. 
Introduction of initial gaming events and tournaments.

•

Expansion of service offerings at the car repair shop and introduction of seasonal menus 
at the coffee shop to attract a broader customer base.

•

Token Sale Success: Meeting or exceeding the hard cap in the initial token offering, 
providing su�cient capital for full-scale development.

•

User Base Growth: Achieving targeted user numbers both for the physical locations and 
the P2E platform, with particular milestones for active monthly users.

•

Partnership Development: Establishing strategic partnerships with major car brands and 
technology providers to enhance the credibility and attractiveness of the SPEED offerings.

•

Community Engagement: Reaching signi�cant levels of community activity and 
engagement, measured by participation in events, feedback on services, and active 
discussions in online forums.

•

Integration and Synergy: Achieve a seamless integration of services where digital and 
physical assets enhance each other, providing a unique value proposition that 
differentiates Speedshop from competitors.

•

Sustainability and Scalability: Ensure that all aspects of the business are sustainable and 
scalable, with systems in place to support growth and adapt to changes in technology and 
market demand.

•

Brand Recognition and Market Leadership: Establish Speedshop as a leading brand in the 
integration of automotive services with blockchain technology and digital gaming, 
recognised for innovation and quality.

•
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Media Overview
Speedshop recognises the power of media in shaping public perception and driving user 
engagement. Our media strategy encompasses a broad range of content creation and distribution 
channels to communicate our unique value proposition, educate our audience on blockchain and 
classic cars, and build a vibrant community of enthusiasts and gamers.

Objectives

Strategy
In-House Production Company

Digital Content Creation

Podcasts
Speedshop Podcast Series: Launch a podcast series where hosts discuss trends in classic cars and 
blockchain, interview key �gures in the industry, and explore the intersections of technology, 
investment, and hobbyist culture.

Special episodes will focus on user stories, tokenomics, and the future of blockchain in gaming and 
automotive sectors.

Educational Workshops and Webinars

Expected Impact

Brand Visibility: Increase Speedshop visibility across various media platforms to attract a diverse 
audience.

•

Educational Outreach: Provide valuable information and insights about classic cars, blockchain 
technology, and their convergence within our platform.

•

Community Engagement: Foster a strong and active community through interactive and 
compelling content.

•

Marketing and Promotion: Utilise media as a tool to promote our services, events, and platform 
features.

•

TV Show Production: Develop and produce a TV series focused on the world of classic car 
restoration and the technological aspects of our P2E gaming platform. This series will:

•

Feature behind-the-scenes footage of day-to-day operations at the car repair shop and coffee 
shop.

•

Include tutorials and deep dives into the technology of blockchain and its application in both 
the automotive and gaming industries.

•

Highlight user stories and experiences to personalise and humanise the Speedshop brand.•
Distribution Channels: The series will be distributed through traditional cable TV channels as well 
as streaming platforms to maximise reach. Strategic partnerships will be explored with 
automotive and technology-focused networks.

•

Social Media Campaigns: Leverage platforms such as YouTube, Instagram, and Twitter to 
regularly release short-form content, including:

•

Mini-documentaries on classic cars featured in our ecosystem.•
Interviews with industry experts and in�uencers.•
Live-streamed events and Q&A sessions with the development team.•

Blogging and Online Articles: Publish regular articles and blog posts on our website and through 
syndicated platforms to provide deep insights into the market trends, technological advances, and 
our internal processes.

•

Public Workshops: Host workshops that educate the public about blockchain, investing in classic 
cars, and how to engage with the PAIE platform.

•

Webinars: Conduct webinars with subject matter experts to delve into technical topics, offering 
insights into blockchain developments and investment strategies in the classic car market.

•

Enhanced Brand Recognition: Through diverse and rich media content, Speedshop aims to 
become a recognised name not just within the automotive and blockchain communities but also in 
the wider public sphere.

•

Increased User Acquisition and Retention: Engaging media content will attract new users and 
keep them engaged with the platform, reducing churn and building long-term loyalty.

•

Educated and Informed Community: By providing ongoing educational content, Speedshop 
ensures that its community is well-informed, empowered to make decisions, and deeply engaged 
with the platform's developments.

•
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Core Leadership
Christopher Dunhill - Founder & COO
Background: Christopher has extensive experience in operations management within 
the hospitality and retail sectors, making him well-suited to oversee the physical 
aspects of Speedshop, including the car repair shop and coffee shop.
Role: He manages day-to-day operations, ensuring seamless service delivery and 
customer satisfaction across all physical locations.

Bulent Osman - CFO & Cofounder
Background: Swift Operator with banking experience extending 15 years, with high 
knowledge on business operations and merges & acquisitions, lifelong friend of Chris 
Dunhill, both sharing the passion for restoration and building of classic and modern 
vehicles.
Role: Bulent keeps the operation ticking over in the �nancial and administrative section 
of the business whilst making sure �nances are managed correctly.

Jayden Elworthy - Developer and Digital
Background: Jayden is a seasoned expert in cryptocurrency and token economics 
currently developing 5 other tokens and a collaborative Launchpad with his business 
partners. His expertise lies in developing and managing sustainable token models that 
align user and investor incentives with long-term project goals.
Role: Jayden handles the structuring of the Speedshop token ecosystem, focusing on 
tokenomics, regulatory compliance, and investor relations.

Esther Brule - Community Lead & HR
Background: Graduating from Capilano University with a degree in Paralegal, spending 
her evenings as a paralegal, with experience in law and administration whilst 
maintaining a high pro�le social media account, Esther's skills are perfect for our 
community lead.
Role: Esther handles internal and external queries from the team and community 
making sure efforts are handled e�ciently within the token & business.

(Job Roles Available)
Development Team
Lead Developers: A team of software engineers and game developers with expertise in 
blockchain technology, Unreal Engine, and mobile platforms, responsible for the 
development and maintenance of the P2E gaming platform.
UX/UI Designers: Specialised in creating intuitive and engaging user interfaces, 
ensuring that both the digital platforms and physical service areas are user-friendly and 
aesthetically pleasing.

Marketing and Customer Relations
Marketing Director: Leads the development and execution of marketing strategies that 
promote Speedshop services both online and o�ine, focusing on building brand 
awareness and attracting new users.
Community Managers: Engage with the user community across various platforms, 
gathering feedback, managing communications, and fostering a vibrant community 
around Speedshop offerings.

Section 10: Team



Section 11: Legal and Compliance

13 Report Segment

Regulatory Overview
Speedshow operates at the intersection of several heavily regulated sectors: automotive, 
gaming, and �nancial services through blockchain. This complexity requires a robust legal 
strategy to navigate different regulatory landscapes:

Compliance Strategy

Data Privacy and Security

Intellectual Property Rights

Token Sale Compliance

Automotive Regulations: Compliance with local and international automotive repair and 
sales laws, including safety standards, environmental regulations, and consumer rights.

•

Gaming Regulations: Adherence to digital gaming laws, which vary signi�cantly by 
jurisdiction, particularly concerning online monetisation and gambling-related statutes.

•

Blockchain and Financial Services: Observance of �nancial regulations related to the 
issuance, sale, and transfer of tokens, including securities law compliance, anti-money 
laundering (AML) protocols, and know-your-customer (KYC) requirements.

•

Dedicated Legal Team: Speedshop employs an in-house legal team specialised in 
blockchain technology, gaming law, and automotive regulations to ensure ongoing 
compliance.

•

Third-Party Audits and Legal Partnerships: Regular audits by reputable third-party �rms 
and collaborations with legal �rms specialising in cryptocurrency and international 
commerce to ensure all operations remain above board.

•

Adaptive Compliance Framework: Given the rapid evolution of regulatory frameworks 
governing blockchain and digital assets, Speedshop's legal strategy includes a proactive 
approach to regulatory changes, enabling quick adaptation to new laws and standards.

•

Data Protection: Implementing stringent data protection measures to secure personal and 
transactional information in accordance with General Data Protection Regulation (GDPR) 
and similar regulations worldwide.

•

Secure Infrastructure: Utilisation of state-of-the-art cybersecurity technologies to protect 
against unauthorised access, data breaches, and other cyber threats, ensuring the integrity 
and con�dentiality of user data.

•

Licensing Agreements: Secure all necessary rights and licenses, particularly in relation to 
real car brands used within the P2E gaming platform, to avoid any intellectual property 
disputes.

•

Proprietary Technology: Protection of proprietary technology developed by Speedshop, 
including software, gaming content, and unique business processes, through patents 
where applicable.

•

Token Classi�cation: Detailed analysis to ensure that Speedshop tokens are classi�ed 
correctly as utility tokens across various jurisdictions, avoiding potential classi�cation as 
securities which would trigger different regulatory requirements.

•

Investor Screening: Implementing thorough screening processes for potential investors to 
comply with international sanctions and AML regulations.

•
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Speedshop (SPEED) represents a pioneering integration of blockchain technology with the 
automotive industry and digital gaming. Through our strategic initiatives, which include the 
launch of a state-of-the-art car repair service, a themed coffee shop, and an innovative Play-
to-Earn (P2E) gaming platform, Speedshop is setting new standards in how enthusiasts 
engage with classic cars both physically and virtually.

Key Highlights

 

By integrating media deeply into our operational fabric, we do more than market our products
—we build a lasting relationship with our community. This approach not only helps in 
attracting new users but also fosters a loyal following by keeping them informed, involved, 
and inspired.

As we move forward, Speedshop remains committed to leveraging the latest in media 
technology and storytelling to share our passion for classic cars and innovative blockchain 
solutions. We invite everyone, from car enthusiasts to tech a�cionados, to join us as we drive 
into the future, powered by community and creativity.

Innovative Business Model: Speedshops business model leverages blockchain technology 
to offer unique services such as integrated ecosystem, media and TV, a P2E gaming 
environment, and integrated physical services that enhance the automotive enthusiast's 
experience.

•

Strategic Expansion: The expansion into digital gaming and enhanced physical services is 
set to capture a broader market, appealing not only to classic car enthusiasts but also to a 
younger, tech-savvy audience interested in gaming and digital interactions.

•

Robust Tokenomics: The carefully crafted tokenomics ensure that Speedshop tokens have 
multiple utility functions within the ecosystem, driving demand and fostering a sustainable 
economic environment.

•

Comprehensive Legal Strategy: Speedshop proactive legal and compliance strategy 
ensures that all operations adhere to the highest regulatory standards, providing peace of 
mind to investors and users alike.

•

Community-Centric Approach: At the heart of Speedshop operations is a commitment to 
community. Through our services, events, and platforms, we aim to create a vibrant 
community of car lovers and gamers, facilitating interactions that go beyond mere 
transactions.

•

Media: Through our in-house production company, engaging digital content, and 
interactive platforms, we aim to tell the story of Speedshop in a way that captivates and 
educates. Each aspect of our media outreach—from the exciting episodes of our TV show 
featuring the art of car restoration and thrilling P2E gameplay, to educational podcasts and 
dynamic social media interactions—is designed to enhance our brand’s visibility and 
appeal.

•



Organizational Culture and its Impacts
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At Speedshop, our culture is our backbone - de�ned by a ubiquitous approach to 
drive innovations and to always focus on excellence.

C O RCollaborative Outcome-Driven Resourceful



Overall Impressions and 
Recommendations
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Thank you for the review!

Any further queries?

Do not hesitate to ask.
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CONTACT
Phone: +447440717290 (Jayden)

Telegram: speedshoptoken
Email: admin@speedshoptoken.com


